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Creative clusters in the Czech republic – strategy 

for local development or fashionable concept?

Abstract
In an era of globalization and increasing competition among cities, creative industries are gaining greater 

attention as a catalyst for local and regional development. This is reflected in the theory of Richard Florida, 
which was accepted after 2002 by professionals in the field of urban planning, especially in North America 
and Western Europe, but critically analyzed by the academic community in the field of urban and regional 
development for its insufficient empirical evidence. Creative industries might be fostered through clusters 
that are widely accepted as concepts for improving the economic efficiency of regions. This paper introduces 
the concept of creative clusters into discussions by Czech geographers, while analysing the pioneer project-led 
development of an Audiovisual Cluster in the Zlín Region, and the possible transfer of the creative clusters 
concept to other Czech regions.

Shrnutí

Kreativní klastry v České republice – strategie lokálního rozvoje nebo módní koncept?
V období globalizace a sílící konkurence mezi mìsty nabývají na významu kreativní prùmysly jako katalyzátor 

z oblasti plánování mìst po roce 2002, zejména v severní Americe a západní Evropì a kriticky analyzována 
akademiky z oblasti rozvoje mìst a regionù pro svou nedostateènou empirickou evidenci. Impuls pro rozvoj 

akceptován jako motor ekonomického rozvoje regionù. Tento èlánek pøináší téma kreativních klastrù do debaty 

regionù Èeské republiky.
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2. Theoretical background
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3. Research methods

Tab. 1: Stages of creative cluster development
Source: Evans, 2009

Stage Definitions
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4. Results – Development of the �rst creative 

cluster in the Czech Republic:  

the audiovisual cluster in the Zlín Region

Fig. l: The Zlín Region
Source: Author
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5. Conclusions

Target Group Benefits

 

Tab. 2: Actors in the creative cluster development: Zlin Region
Source: Internal documents of CreaClust, Author
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